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A B O U T

Former Bank of America space at the base of a 
267,956 SF Class A office building with prime 
frontage along Congress. This retail opportunity is 
centrally located in the downtown core with easy 
access for locals and convention visitors/hotels.

•  6,102 SF Available
• Structured On-Site Parking
 
• Join: 

P R O J E C T  S C O P E D E TA I L S

T R A F F I C  C O U N T S

o 6th Street: 				    7,706-VPD-20
o Congress Ave:				   7,168 VPD-20

DEMOGRAPHICS	 1 mile	 3 mile 	 5 mile

Est. Population	 23,994	 186,934	 351,919
Avg. HH Income	 $182,019	 $125,399	 $125,399
Total Housing Units	 14,457	 89,848	 169,652
Daytime Population	 137,012	 360,965	 565,437
Medium Home Value	 $773,030	 $730,091	 $648,973
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T R A D E  A E R I A L
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S I T E  A E R I A L
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N E I G H B O R H O O D  V I B E

DRISKILL HOTEL
Recognized as a coveted 
Aus t in hote l  s ince 1886, The 
Dr isk i l l  o f fers  a his tor ic se t t ing 
ent renched in t imeless charm.

RED ASH
Craf t  I ta l ian fare, f rom wood-
f i red specia l t ies to housemade 
pas ta, p lus wine in rus t ic -
modern digs.

VELVET TACO
A var ie ty of  g lobal ly inspi red 
tacos made in -house wi th f resh 
local  ingredients  and bold 
f lavors.

JUICELAND
Aust in ’s  OG ju ice and smoothie 
hangout

ROYAL BLUE
Aust in ’s  own bodega wi th 
var ied sandwiches and quick 
bi tes

EUREKA BURGERS
Hip din ing spot ser v ing 
e levated burgers,  craf t  beer 
& whiskey in indus t r ia l -ch ic 
sur rounds.

SOUL CYCLE
Each SoulCycle c lass uni tes 
movement wi th music, for  a 
cardio - forward cyc l ing workout 
that ’s  toning, sweat -dr ipping and 
endurance-bui ld ing

PUNCH BOWL SOCIAL
Br ings people together for  one-
of -a -k ind food, fun, f i r s t - ra te 
hospi ta l i ty,  and enter ta inment. 

BOA STEAKHOUSE
Sophis t icated hot  spot  featur ing 
upmarket  pr ime beef & seafood 
dishes amid s ty l i sh, s leek decor.

CAVA
CAVA is a growing Medi ter ranean 
cu l inar y brand wi th a heal thy 
fas t -casual  res taurant  exper ience 
featur ing cus tomizable sa lads, pi tas, 
ju ices, dress ings

MODERN MARKET
Our miss ion is  s imple, enr ich 
l ives wi th c lean, nour ish ing and 
del ic ious food.

COMEDOR
Mexican- inspi red fare & dr inks by 
a popular chef wi th h igh cei l ings & 
a modern, indus t r ia l  des ign.

LONESOME DOVE
Aust in - inspi red dishes that  showcase 
Love’s creat ive use of  bold f lavors, 
wi ld game, and s ignature wood-
f i red cooking techniques a longside 
a diverse wine program.

HOUNDSTOOTH COFFEE
Houndstooth ser ves only the 
f ines t  cof fee, tea, beer,  wine 
and pas t r ies. 

TACODELI
Aust in -born taquer ia chain ser v ing 
meat,  seafood & vegetar ian 
opt ions, p lus a breakfas t  menu.
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P H O T O S



Jo h n  H e f f i n g t o n
3 0 0  B O W I E  S T. ,  S U I T E  1 0 6 A ,  A U S T I N ,  T X  7 8 7 0 3

J H E F F I N G T O N @ S H O P C O M PA N I E S . C O M

5 1 2 - 3 8 4 - 1 1 3 4  ( D I R E C T )

5 1 2 - 9 9 2 - 4 1 0 7  ( M O B I L E ) 

N i c o l e  Wi m b e r l y
3 0 0  B O W I E  S T. ,  S U I T E  1 0 6 A ,  A U S T I N ,  T X  7 8 7 0 3

N I C O L E @ S H O P C O M PA N I E S . C O M

5 1 2 - 3 8 4 - 1 1 3 6  ( D I R E C T )

2 0 6 - 4 1 9 - 7 2 7 3  ( M O B I L E ) 
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I N F O R M A T I O N  A B O U T  B R O K E R A G E  S E R V I C E S

T E X A S  L A W  R E Q U I R E S  A L L  R E A L  E S T A T E  L I C E N S E  H O L D E R S  T O  G I V E  T H E  F O L L O W I N G  I N F O R M A T I O N  A B O U T 
B R O K E R A G E  S E R V I C E S  T O  P R O S P E C T I V E  B U Y E R S ,  T E N A N T S ,  S E L L E R S  A N D  L A N D L O R D S .

TYPES OF REAL ESTATE LICENSE HOLDERS: 
 • A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker. 
 • A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker. 

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
 • Put the interests of the client above all others, including the broker’s own interests;
 • Inform the client of any material information about the property or transaction received by the broker;
 • Answer the client’s questions and present any offer to or counter-offer from the client; and 
 • Treat all parties to a real estate transaction honestly and fairly. 

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION: 

AS AGENT FOR OWNER (SELLER/LANDLORD):  The broker becomes the property owner’s agent through an agreement with the owner, usually in a written listing to sell or property management agree-
ment. An owner’s agent must perform the broker’s minimum duties above and must inform the owner of any material information about the property or transaction known by the agent, including informa-
tion disclosed to the agent or subagent by the buyer or buyer’s agent. An owner’s agent fees are not set by law and are fully negotiable. 

AS AGENT FOR BUYER/TENANT:  The broker becomes the buyer/tenant’s agent by agreeing to represent the buyer, usually through a written representation agreement. A buyer’s agent must perform the 
broker’s minimum duties above and must inform the buyer of any material information about the property or transaction known by the agent, including information disclosed to the agent by the seller or 
seller’s agent. A buyer/tenant’s agent fees are not set by law and are fully negotiable. 

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written agreement of each party to the transaction. The written agreement must state 
who will pay the broker and, in conspicuous bold or underlined print, set forth the broker’s obligations as an intermediary. A broker who acts as an intermediary: 

 • Must treat all parties to the transaction impartially and fairly;
 • May, with the parties’ written consent, appoint a different license holder associated with the broker to each party (owner and buyer) to communicate with, provide opinions and advice to,  
    and carry out the instructions of each party to the transaction.
 • Must not, unless specifically authorized in writtng to do so by the party, disclose: 
  o that the owner will accept a price less than the written asking price;
  o that the buyer/tenant will pay a price greater than the price submitted in a written offer;  and
  o any confidential information or any other information that a party specifically instructs the broker in writtng not to disclose, unless required to do so by law. 

AS SUBAGENT:  A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the buyer. A subagent can assist the buyer but does not represent the buyer 
and must place the interests of the owner first. 

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH: 
 • The broker’s duties and responsibilities to you, and your obligations under the representation agreement.
 • Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated. 

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use the broker’s services. Please acknowledge receipt of this 
notice below and retain a copy for your records.

Licensed Broker/Broker Firm Name License No. Email Phone
    SHOP COMPANIES            9002835        shop@shopcompanies.com         214.960.4545     

Designated Broker of Firm License No. Email Phone
    RAND HOROWITZ            513705        rand@shopcompanies.com         214.242.5444     


