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A B O U T

Heights Mercantile is the re-imagining of four corners in 
the center of the Historic Heights into a creative collection 
of adaptive spaces surrounding the Heights Bike Trail 
and Heights Boulevard running trail. Developed by local 
developer Radom Capital, the initiative was to create 
a modern but warm project that is home to great food, 
unique retailers, and landscaping that created a “place” 
for the neighborhood. Asana Partners, now current owners, 
continues to boast local operators, and work with best in 
class regional and national retailers. 

P R O J E C T  S C O P E D E TA I L S

T R A F F I C  C O U N T S

• Yale St:				    18,123 VPD ‘26
• Heights Blvd:			   16,774 VPD ‘26

• Unit 1G Available: 1,167 SF
• Unit 100A Available: 1,164 SF
• Unit 200A Available: 2,864 SF
• 40,000 Total SF
• Call for future opportunities

• Join: 
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T R A D E  A E R I A L
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S I T E  A E R I A L
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H E I G H T S  M E R CA N T I L E  -  S I T E  P L A N
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UNIT 100A
1,164 SF
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N E I G H B O R H O O D  V I B E
R E TA I L

PALOMA
Paloma is  Hous ton’s f i r s t  nai l  sa lon 
founded on the bel ie f  that  beauty and 
wel lness can coexis t .

STUDS
STUDS makes ear pierc ing fun, per -
sonal ized, and s t ress - f ree wi th exper t 
p iercers,  compl imentar y consu l ta t ions, 
and ear pierc ing wi th needles.

MIZZEN & MAIN 
Mizzen+Main is  a pur veyor of  per for -
mance menswear -  c lass ic s ty le in a 
mois tu re -wick ing, wr ink le - f ree fabr ic. 
Because c lo thes should fee l  good and 
look great .

BLACK SWAN YOGA
Black Swan Yoga is  a donat ion -based, 
90-degree heated yoga s tudio. We are 
an approachable, af fordable, and com-
muni ty -dr iven yoga s tudio 

WARBY PARKER
We bel ieve that  buying glasses should 
be easy and fun. I t  should leave you 
happy and good- looking, wi th money in 
your pocket .

MALBON
Malbon Gol f  i s  a premium gol f  l i fes ty le 
brand that  b lends per formance appar -
e l  wi th modern fashion and s t ree twear 
in f luences, appeal ing to a younger, 
s ty le -conscious generat ion of  gol fers.

HEMLINE
Our goal i s  to provide high -qual i ty, 
unique merchandise to the fashion - for -
ward woman and to create long- las t ing 
cus tomer re la t ionships rooted in the t rus t -
ed Heml ine name and reputa t ion.

YELLOW ROSE
Kendra Scot t ’s  new hat bar concept 
where cus tomers can cus tomize thei r 
cowgir l  hats wi th feathers,  pins,  bands 
and thei r  in i t ia ls .

GORJANA
Gorjana is  a jewel r y brand inspi red 
by the la id -back sophis t icat ion of 
Laguna Beach, of fer ing a diverse 
range of s ty l i sh and versat i le piec -
es.

FOURTH & NOMAD
For th & Nomad exis t s  to ser ve. We 
thought fu l ly  curate ever y product ,  expe-
r ience and detai l . 

MARINE LAYER
Absurdly sof t  c lo thes for  men and women 
designed in San Francisco and enjoyed 
by al l  who wears them.

VUORI
Vuor i  i s  a Cal i forn ia -based act ivewear 
brand known for i t s  u l t ra -sof t ,  versat i le 
c lo th ing that  b lends per formance and 
s ty le for  both workouts and ever yday 
l i fe.
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N E I G H B O R H O O D  V I B E
F O O D  +  B E V E R AG E

COLTIVARE
A Hous ton Heights neighborhood res tau -
rant  ser v ing rus t ic I ta l ian cuis ine wi th a 
gul f  coas t  twis t ,  d ic ta ted by our own 
backyard garden.

BETTER LUCK TOMORROW
This i s  a p lace to dr ink. And to eat .
A place to ce lebrate f r iendships. And de-
feat  your enemies. I t ’s  a p lace to cheer.
Whatever i t  i s ,  we s incere ly hope that  you 
at  leas t  have a great  t ime. And i f  not? 
Wel l .  Bet ter  Luck Tomorrow.

CLOUD 10 CREAMERY
Scoop shop ser v ing handcraf ted ice 
cream & sorbet  f lavors created in smal l 
batches wi th only the f reshes t  and most 
premium ingredients . 

AGNES AND SHERMAN
Agnes and Sherman weaves together 
two uniquely Amer ican food genres — 
Asian Amer ican and Diner — in to a 
menu that  i s  whimsical ,  nos ta lgic, and 
genre -defy ing. 

MELANGE CREPERIE
Par is ienne s t ree t  s ty le creper ie s tar ted in 
the Mont rose neighborhood of Hous ton, 
Texas.

POSTINO
Set in comfor table, rus t ic and immacu-
la te ly res tored bui ld ings, each Pos t ino 
combines unique & approachable wines 
wi th del ic ious local ly grown fare.

JUICELAND
Fueled by fun and the bel ie f  that  f resh 
foods can be l i fe -changing, Ju iceLand 
creates raw, cold -pressed ju ices and 
super food smoothies f rom the most  in ter -
es t ing & del ic ious ingredients  around.

LOCAL FOODS
We’re pass ionate about  creat ing amaz-
ingly f resh, hyper - seasonal,  and jus t 
p lain great  dishes made f rom scratch 
ever y day wi th the bes t  local  ingredients 
Texas has to of fer.

JŪN
JŪN is a celebrat ion of  HOUSTON, Texas, 
f rom the f lavors,  i t s  spi r i t ,  and i t s  ever -
changing landscape. Inspi red by t radi t ions 
and made up of diverse cu l tu res and 
ingredients .
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H E I G H T S  M E R CA N T I L E  P H O T O S
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H E I G H T S  M E R CA N T I L E  P H O T O S
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7 0 7 - 7 3 3  YA L E  P H O T O S



B r i t t n e y  Au s t i n
4 8 0 9  C O L E  AV E  S T E  3 0 0 ,  D A L L A S ,  T X  7 5 2 0 1

B R I T T N E Y @ S H O P C O M PA N I E S . C O M

2 1 4 . 2 4 2 . 5 4 4 3  ( D I R E C T )

2 1 4 . 6 4 9 . 2 6 3 4  ( M O B I L E ) 

L i n d s e y  M c Ke a n
2 5 0 0  S U M M E R  S T  S T E  3 2 2 0 ,  H O U S T O N ,  T X  7 7 0 0 7

L I N D S E Y @ S H O P C O M PA N I E S . C O M

7 1 3 . 8 1 4 . 3 8 5 9  ( D I R E C T )

8 3 2 . 6 7 1 . 7 9 5 9  ( M O B I L E ) 

L i n d a  R u b i o l a
4 8 0 9  C O L E  AV E  S T E  3 0 0 ,  D A L L A S ,  T X  7 5 2 0 1

L I N D A @ S H O P C O M PA N I E S . C O M

2 1 4 . 6 0 7 . 4 0 4 4  ( D I R E C T )

2 1 0 . 6 4 3 . 4 4 5 5  ( M O B I L E ) 
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I N F O R M A T I O N  A B O U T  B R O K E R A G E  S E R V I C E S

T E X A S  L AW  R E Q U I R E S  A L L  R E A L  E S TAT E  L I C E N S E  H O L D E R S  TO  G I V E  T H E  F O L LO W I N G  I N F O R M AT I O N  A B O U T 
B R O K E R A G E  S E R V I C E S  TO  P R O S P E C T I V E  B U Y E R S ,  T E N A N T S ,  S E L L E R S  A N D  L A N D LO R D S .

TYPES OF REAL ESTATE LICENSE HOLDERS: 
	 • A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker.
	 • A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
	 • Put the interests of the client above all others, including the broker’s own interests;
	 • Inform the client of any material information about the property or transaction received by the broker;
	 • Answer the client’s questions and present any offer to or counter-offer from the client; and 
	 • Treat all parties to a real estate transaction honestly and fairly. 

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION: 

AS AGENT FOR OWNER (SELLER/LANDLORD):  The broker becomes the property owner’s agent through an agreement with the owner, usually in a written listing to sell or property management agreement. 
An owner’s agent must perform the broker’s minimum duties above and must inform the owner of any material information about the property or transaction known by the agent, including information 
disclosed to the agent or subagent by the buyer or buyer’s agent. An owner’s agent fees are not set by law and are fully negotiable.

AS AGENT FOR BUYER/TENANT:  The broker becomes the buyer/tenant’s agent by agreeing to represent the buyer, usually through a written representation agreement. A buyer’s agent must perform the 
broker’s minimum duties above and must inform the buyer of any material information about the property or transaction known by the agent, including information disclosed to the agent by the seller or 
seller’s agent. A buyer/tenant’s agent fees are not set by law and are fully negotiable.

AS AGENT FOR BOTH - INTERMEDIARY:  To act as an intermediary between the parties the broker must first obtain the written agreement of each party to the transaction. The written agreement must state 
who will pay the broker and, in conspicuous bold or underlined print, set forth the broker’s obligations as an intermediary. A broker who acts as an intermediary:
	 • Must treat all parties to the transaction impartially and fairly;
	 • May, with the parties’ written consent, appoint a different license holder associated with the broker to each party (owner and buyer) to communicate with, provide opinions and advice to, 	
	    and carry out the instructions of each party to the transaction.
	 • Must not, unless specifically authorized in writing to do so by the party, disclose: 
		  o that the owner will accept a price less than the written asking price;
		  o that the buyer/tenant will pay a price greater than the price submitted in a written offer; and
		  o any confidential information or any other information that a party specifically instructs the broker in writing not to disclose, unless required to do so by law.

AS SUBAGENT:  A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the buyer. A subagent can assist the buyer but does not represent the buyer 
and must place the interests of the owner first. 

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH: 
	 • The broker’s duties and responsibilities to you, and your obligations under the representation agreement.
	 • Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated. 

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use the broker’s services. Please acknowledge receipt of this 
notice below and retain a copy for your records.

Licensed Broker/Broker Firm Name License No. Email Phone
    SHOP COMPANIES            9002835        shop@shopcompanies.com         214.960.4545     

Designated Broker of Firm License No. Email Phone
    RAND HOROWITZ            513705        rand@shopcompanies.com         214.242.5444     


