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A B O U T

High-profile retail opportunity located at the prominent 
intersection of Northwest Expressway in Oklahoma City, 
OAK OKC is positioned at the heart of one of the city’s 
most active commercial corridors. Surrounded by estab-
lished neighborhoods and dense daytime traffic, the center 
offers exceptional visibility, accessibility, and strong con-
sumer draw within the Nichols Hills trade area. OAK is cu-
rated to attract best-in-class retail and restaurant concepts 
seeking a neighborhood-driven environment with modern 
design and elevated storefront presence. Blending acces-
sibility, strong demographics, and long-term growth poten-
tial, OAK OKC represents a strategic leasing and invest-
ment opportunity in one of Oklahoma City’s most desirable 
retail submarkets.

• Exclusive parking
 

• Join: 

P R O J E C T  S C O P E D E TA I L S

T R A F F I C  C O U N T S

• NW Expressway:			   38,821 VPD-25

• N Pennsylvania Ave:		  26,165 VPD-25
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T R A D E  A E R I A L
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S I T E  A E R I A L
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N E I G H B O R H O O D  V I B E
R E S TAU R A N T S

ROCOCO WESTERN
A long-s tanding upscale seafood 
and f ine wine des t inat ion known 
for re f ined Amer ican cuis ine and 
an ex tens ive wine program.

GREY SWEATER
An in t imate, award-winning 
tas t ing menu concept of fer ing a 
luxur y cu l inar y exper ience.

RISERVA BAR + TAPAS
A s ty l i sh wine and tapas 
concept del iver ing a European-
inspi red, socia l  din ing 
exper ience.

TELLERS
A ref ined I ta l ian din ing 
exper ience se t  wi th in a his tor ic 
landmark space in the F i rs t 
Nat ional  Center.

UPPER CRUST WOOD FIRED 
PIZZA
A local ly loved, upscale pizzer ia 
of fer ing ar t i san wood- f i red pies 
and curated wine se lec t ions.

MAHOGANY PRIME 
STEAKHOUSE
A premier s teakhouse del iver ing 
pr ime cuts ,  re f ined ser v ice, and 
an upscale din ing exper ience.

FRIDA SOUTHWEST
An elevated Southwest - inspi red 
concept b lending bold regional 
f lavors wi th contemporar y 
des ign and craf t  cock tai l s .

PATRONO
An upscale I ta l ian res taurant 
ce lebrated for  house -made 
pas tas and a curated wine l i s t .

MESERO
A s ty l i sh modern Mexican 
res taurant  a t  OAK OKC known for 
e levated tacos, craf t  margar i tas, 
and v ibrant ,  contemporar y 
ambiance.

RED PRIMESTEAK
A modern, h igh -end s teakhouse 
known for dramat ic in ter iors 
and chef -dr iven s teak and 
seafood of fer ings.

MA DER LAO KITCHEN
An award-winning Laot ian concept 
ce lebrated for  bold, authent ic f lavors 
and a chef -dr iven menu that  has 
quick ly become one of OKC’s most 
sought -a f ter  din ing exper iences.

THE DRAKE
A pol ished seafood and oys ter 
bar concept wi th a v ibrant  ye t 
e levated atmosphere.

RH ROOFTOP RESTAURANT
An upscale roof top din ing concept 
by Res tora t ion Hardware of fer ing 
a re f ined, a l l -day menu in an 
archi tec tura l ly s t r ik ing, garden-
inspi red se t t ing.

REPUBLIC GASTROPUB
An elevated gas t ropub featur ing 
one of the larges t  craf t  beer 
se lec t ions in the region.

FLINT
An upscale downtown concept 
b lending modern Amer ican 
cuis ine wi th a s t rong cock tai l 
and bar program.
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N E I G H B O R H O O D  V I B E
G R O C E R S

WHOLE FOODS
A premium natura l  and organic 
grocer of fer ing high -qual i ty 
ingredients ,  prepared foods, 
and a heal th - focused shopping 
exper ience.

SPROUTS
Sprouts Farmers Market ,  i s 
an Amer ican supermarket 
chain that  i s  fu l l - ser v ice and 
emphasizes organic foods, f resh 
produce, bu lk foods to natura l 
household i tems.

TRADER JOE’S
Trader Joe’s i s  a neighborhood 
grocer y s tore wi th amazing 
food and dr ink f rom around the 
globe and around the corner. 
Great qual i ty  a t  great  pr ices.
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N E I G H B O R H O O D  V I B E
R E TA I L E R S

WILLIAMS-SONOMA
Bul lzerk is  a one-of -a -k ind 
local  gi f t  shop specia l iz ing in 
cus tom Dal las T-sh i r t s ,  appare l , 
accessor ies and decor to sat i s fy 
your e ternal  Texas pr ide.

ANTHROPOLOGIE
A design - forward l i fes ty le brand 
featur ing curated women’s 
appare l ,  home décor,  and 
accessor ies wi th bout ique 
appeal.

TARGET
A nat ional ly recognized re tai ler 
of fer ing curated ever yday 
essent ia ls ,  appare l ,  and home 
goods wi th a modern, des ign -
forward appeal.
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I N F O R M A T I O N  A B O U T  B R O K E R A G E  S E R V I C E S

T E X A S  L A W  R E Q U I R E S  A L L  R E A L  E S T A T E  L I C E N S E  H O L D E R S  T O  G I V E  T H E  F O L L O W I N G  I N F O R M A T I O N  A B O U T 
B R O K E R A G E  S E R V I C E S  T O  P R O S P E C T I V E  B U Y E R S ,  T E N A N T S ,  S E L L E R S  A N D  L A N D L O R D S .

TYPES OF REAL ESTATE LICENSE HOLDERS: 
 • A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker. 
 • A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker. 

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
 • Put the interests of the client above all others, including the broker’s own interests;
 • Inform the client of any material information about the property or transaction received by the broker;
 • Answer the client’s questions and present any offer to or counter-offer from the client; and 
 • Treat all parties to a real estate transaction honestly and fairly. 

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION: 

AS AGENT FOR OWNER (SELLER/LANDLORD):  The broker becomes the property owner’s agent through an agreement with the owner, usually in a written listing to sell or property management agree-
ment. An owner’s agent must perform the broker’s minimum duties above and must inform the owner of any material information about the property or transaction known by the agent, including informa-
tion disclosed to the agent or subagent by the buyer or buyer’s agent. An owner’s agent fees are not set by law and are fully negotiable. 

AS AGENT FOR BUYER/TENANT:  The broker becomes the buyer/tenant’s agent by agreeing to represent the buyer, usually through a written representation agreement. A buyer’s agent must perform the 
broker’s minimum duties above and must inform the buyer of any material information about the property or transaction known by the agent, including information disclosed to the agent by the seller or 
seller’s agent. A buyer/tenant’s agent fees are not set by law and are fully negotiable. 

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written agreement of each party to the transaction. The written agreement must state 
who will pay the broker and, in conspicuous bold or underlined print, set forth the broker’s obligations as an intermediary. A broker who acts as an intermediary: 

 • Must treat all parties to the transaction impartially and fairly;
 • May, with the parties’ written consent, appoint a different license holder associated with the broker to each party (owner and buyer) to communicate with, provide opinions and advice to,  
    and carry out the instructions of each party to the transaction.
 • Must not, unless specifically authorized in writing to do so by the party, disclose: 
  o that the owner will accept a price less than the written asking price;
  o that the buyer/tenant will pay a price greater than the price submitted in a written offer;  and
  o any confidential information or any other information that a party specifically instructs the broker in writing not to disclose, unless required to do so by law. 

AS SUBAGENT:  A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the buyer. A subagent can assist the buyer but does not represent the buyer 
and must place the interests of the owner first. 

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH: 
 • The broker’s duties and responsibilities to you, and your obligations under the representation agreement.
 • Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated. 

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use the broker’s services. Please acknowledge receipt of this 
notice below and retain a copy for your records.

Licensed Broker/Broker Firm Name License No. Email Phone
    SHOP COMPANIES            9002835        shop@shopcompanies.com         214.960.4545     

Designated Broker of Firm License No. Email Phone
    RAND HOROWITZ            513705        rand@shopcompanies.com         214.242.5444     


